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Because respondents are not in a rush to go anywhere, 
their full concentration can be maintained, allowing for 
more comprehensive and high quality responses. From 
our experience, respondents interviewed at car washing 
centers tend not to be distracted by some of the factors 
that would arise in house-to-house, street, telephone, 
or online interviews because they are resigned to the 
interviewing location for a given amount of time. Fewer 
distractions means higher levels of engagement and 
thus better quality responses, especially in open-ended 
questions or research that involves stimuli or qualitative 
probes. 
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